
The GRAPHIC DESIGNERS OF CANADA:  
a non-profit organization of graphic designers and 

associates, recognized internationally for our professional 

designations and our ethics and standards. 

The Sask. North Chapter - GDC SKN - presents 
Design Day, an event that offers our members’ 
professional skills to create promotional materials 
and an opportunity to help others in the community.

Design Day’s goal is to leverage the skills of our 
local designer professinals to provide non-profit 
organizations with custom-designed collateral to 
promote their services. The non-profit groups can 
contribute to the development of the materials with 
their design teams, and are presented with usable 
files at day’s end. Design Day brings creativity and 
craftsmanship together with community for an 
exciting and rewarding  day. 

What     A one day-event where designers provide 
their skills and knowledge to aid in the 
promotion of local non-profits

When   Saturday, April 14 
9:00 am - 4:00 pm (approx.)

Where  Affinity Campus building 
902 - 7th Ave. North, Saskatoon

Who      GDC SKN in partnership with  
Affinity Credit Union and United Way  
of Saskatoon & Area.

Why       For local GDC designers and organizations 
to work together, recognize each other’s 
purpose, and make the community stronger.

Will you be a part of it?

DESIGN WORKS  
IN THE COMMUNITY
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What can Design Day do for your organization?

What happens on Design Day?

GDC SKN’s members are donating their professional 
services to give non-profits a chance to get materials 
they may not normally have budget or time for, with 
the help of Affinity Credit Union as a partner in the 
community, and United Way of Saskatoon & area.

Your organization can choose three deliverables 
to be produced from the list. However, since it 
is only a one day event, there may not be time to 
complete all three so please prioritize in the order of 
which items would be most beneficial to you.

Teams

There will be one design team designated to each 
non-profit group for the day. The design team 
consists of a GDC design Team Lead who will 
help organize the day’s discussions, tasks, and 
decisions, a graphic designer, a creative writer, and 
a representative from the non-profit group. 

Copywriting - The  role here will be mainly creative: 
themes, headlines, brief bits of creative writing. 
Any detailed info that is company or product-
specific should be supplied if possible. We can use 
placeholder text if it is to be filled in after the event. 

Your role

Your representative will explain your organization’s 
positioning and needs, help brainstorm, and act as 
a checkpoint, proofreader, tie-breaker and all-round 
subject matter expert during the course of the day. 
No need for design skills - just leave that part to the 
pros! That will be your time to relax and mingle - we 
won’t try to work you too hard!

What to bring

A creative brief will have been created with the help 
of the GDC Team Lead, Affinity and United Way.

Please also bring selected quality images or 
graphics that you’d like in your piece (digital form 
if at all possible), and any copy info that you can 
provide: contact information, names of people and 
program/services information, etc.

A laptop for brainstorming and research work would 
be helpful, especially if it has software you’ll use to 
work with your deliverable files post-event.  

Being a part of Design Day means collaborating with 
design professionals during an intense and fun one-
day event, to produce files of promotional materials 
for your use. 

Support instructions will also be provided at the 
end of day, with information on how to use the files,  
what to ask for from a printer or vendor to get them  
reproduced, and what to do if changes are required 
down the line. 

Deliverables list

GDC SKN can provide up to three deliverables 
to each non-profit that day. Choose the top three 
desired and prioritize:

Print
Stationery (letterhead, envelope, business card)
Brochure – may not include  final copywriting 
Poster
Handouts / handbills
Signage ( simple form )
Map  ( simple form )
Tentcards/coasters/buttons/decals
Newsletter template
Product labels
Logo*

Swag
event branding and base materials

Digital
Social media profile and header images, ads, and 
news-feed images
Google ads

eNews header

If there is something else you need that’s not on the list, let us 

know and we can see what can happen!

*Subject to review of scope of logo desired. This may limit the 

number of deliverables down to two or one as it takes longer 

typically to develop a logo, or the scope may be larger than can 

be  effectively made during the event.
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Schedule
8:00 am - 9:00 am  Doors open 

Set-up stations

9:00 am   Welcome - Teams announced, review of day events

9:30 to 11:45 am* Teams headed by a CGD Team Lead/creative director discuss creative briefs, 
brainstorm

 Decisions made throughout morning on creative theme, look and feel, naming/
wording/titling etc., use of imagery

 Work tasks are divided among team members: photoshop work, page layout, 
illustration, writing

 Work on delegated tasks. 

11:45 am to 1:15 pm  Lunch will be available at this time, provided by Affinity Credit Union

1:15 to 2:45 pm Work on tasks continues, with periodic checking on where items are at for progress, 
keeping the time frame in mind. Proofreading can be done, and printouts can be 
made at this point

2:45 pm - 3:45 pm Wrap up of projects should be started. Final tweaks to files made, copying onto 
thumb drives for transfer, any files left should be completed or instructions made.

4:00 pm  Pencils down! Time to take a breath and pat each other on the back.  
Show and tell and team pics time!

*Coffee breaks are taken at the discretion of the teams at any time during the day!
Coffee and beverages and snacks will be served throughout day, courtesy of Affinity Credit Union.

Flip charts and white boards provided, as well as paper and pens, and a printer if print-outs needed. Laptops with 
software used will be personal property of participating designers.
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GDC SKN Design Day  -  Questionnaire 
Answers to these questions help form the creative brief

The collateral to be created

How would you describe your services and/or products? (This may be already included in your background info )

What is the purpose or objective of the new materials?

Who is the intended audience?

What are you wanting to achieve for your organization?

How will you distribute the piece(s)?

What is the lifespan of the piece - how often would it need updating?

Do you have a theme in mind?

Do you have a sample showing an example of what you would like?

If it is a theme/look you need, will you use it annually?

Internal knowledge and skills

Have you worked with a printer before?

Do you have any knowledge of printing in general?

Do you have content in mind or already prepared for the piece? 

Do you have any editing software (eg. Adobe Creative Suite)?

Your organization’s identity/brand

Do you have a visual ID already?

If yes, is your logo in a vector format?

Do you have specific colors or fonts for your visual ID?

Do you have any images on hand that can be used in the collateral?

Do you have a tagline, and is it required on the piece?
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